




North American Tradeshow industry
is $100 billion USD

Ranked # 22 in contribution to the GNP
… yet few, if any, have gone to school 

to get into the business.

We are all self taught experts-
we learned by doing ! 



Adjusting your Exhibit for the 
World marketplace



Business To 
Business

Direct Mail

Radio/TV

POP & Billboards

Internet

Direct Sales

Tradeshows & 
Events- 36%

Components to Marketing

B to B (magazine ads, etc)

Direct mail (Junk mail)

Radio /TV

Billboards, Buses, etc

Internet

Direct Sales 

Tradeshows/Events



Tradeshow Marketing has Changed through the Years!











Ideas Begin to Unfold..and are Copied Globally 



Theatrical Lighting & Fabric Shapes



Theatrical Lighting & Fabric Shapes



Live Presentations & Attraction Tactics



The Power of Face to Face Marketing







International Trend 
Spotters

Larry Kulchawik
Past President- EDPA & IFES



World Venue Growth
2006-2012 venue growth

increased 2.3 % per year

China accounted for 46% of the
total global increase

UfI study-2011



In the Seven World Regions
Five countries account for 60%
of total indoor Exhibition space

dedicated to trade fairs and public shows

*Germany
*USA
*China
*France

*Italy



Regional Activities
from 23 IFES member countries

Region… % Activity Outside of their Region

 Europe 25%
 Asia 23%
 Middle East 67%
 Africa 12%
 Australia 42%
 South America 27% 
 North America   5%



How do you manage your clients exhibits 
outside of your Region?

A.  Use a partner to build and install from my design 65%

B.  Use a partner to develop design and install from my specs
23%

C.   Ship exhibit from my home country 12%



When exhibiting outside of your region for an
exhibit 3m x 3m or larger……    

Design Solution…

A.  System design 20%

B.  Custom hardwall with 65%
fabric elements

C.  Combination – System and Custom 15%



When exhibiting outside of your region for an
exhibit 3m x 3m or larger……

Flooring Solution…

A.   Use a raised floor * 75%
*North American companies here are the exception

B.   Use a carpet direct to floor 18%

C.   Combination- Raised floor and direct 7%



When exhibiting outside of your region for an
exhibit 3m x 3m or larger……

Signage- Identity…

A.  Support signage from hall ceiling 83%

B.  Support signage from ground floor* 13%

C.   Combination – ceiling and ground 4%

*Those who favor system designs tended to support from the ground



When exhibiting outside of your region for an
exhibit 3m x 3m or larger……

Conference/ Hospitality…

A.  Open concept with a bar area* 45%

B. Enclosed conference rooms with kitchen service 43%

C. No bar or kitchen service 12%

*  Depends on the region- USA/Asia more open- Europe more closed



What are your greatest challenges when managing
an exhibit in the USA?

 A. Cost Control 40%
 B. Drayage fees 18%
 C. Labor Issues 26%
 D. Show regulations 3%
 E. Shipping to/from site 10%
 Other 3%



Who’s Right?  

There is no right way 

and there is no wrong way-

There is just a different way.





Toreador –
Dali

Seeing through
Different eyes



Beyond
the obvious…………  



Adjusting your Exhibit for the 
World marketplace



World Expo - Shanghai 2010



Thailand Pavilion









Exhibit hall regulation differences
Dressing right for the party                6m x 3m spaces

Taiwan

USA

Korea







AV Differences























Exhibit Design & Trends
Abu Dhabi National Exhibition Center (ADNEC)

Wedding Party…



Exhibit Design & Trends
Saudi Wedding Party…



Exhibit Design & Trends
Retail Store Fixtures and Cabinets













Exhibiting in Asia 
Presented by Benedict Soh
Kingsmen Creatives Ltd





No one Company,
and no one Person,         

is a tradeshow expert
everywhere in the world.











IFES World Summits



IFES World Summits







IFES Projects in the Works  

* Designer Exchange Program

* RFP Recommendations for Suppliers

*  Local Rules and Regulations Verification

* Glossary of  Exhibit Industry Terms



This proposed global communication Standard for the Expo     
industry would ask that three things be done:

 All references to measurement will be noted in metric 

 All words of description (for proposal or drawings) will be noted in
English

 All terms to reference materials and display items will follow a 
common glossary of exhibit terms in English. This glossary of 
terms would then be translated into several languages for easy 
reference.



Glossary of Exhibit Terms-



Sample Drawing....





Sample terms used to describe Materials or Display Items:

English       French             Spanish German                UK

Carpet- Tapis Alfombra Teppich Carpet

Closet- Toilette Amario Schrank Cupboard

Trash Can- Poubelle Basurero Mulleimer Dust Bin

Truck- Camoin Camion     LKW-Lastkraftwagen Lorry

A full glossary of terms would be created and translated into multi languages



Goals for creating a Communication
Standard for Exhibit Drawings & RFP Proposals:

1.    When managing an exhibit program used globally,  communication 
issues can be resolved by using  a common reference terms for 
drawings and presentation proposals.

2.. Create a  drawing and proposal  program that will translate 
dimensions and exhibit reference terms into multi languages

3.    Unify venue and suppliers with the seven regions of the world 
through a common exhibit industry glossary of terms.



Designer
Exchange
Program-
Kingsmen--
Singapore
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